BRSSP 2018 £t EHI¥KEE

BIIRFEEFREN
BNMXFIRERZFADLEA, FEBRNTKFAEZ MR T B F 3,
e S ERFRCBRERATEAREES IO T RAFRZ—. £ 2003 54
HIREE-—RFAGIFET, RITRFERFEETEH =, 2007 5, AITK
FIHETEFABRAFTHITINLEAREIAN “THEEZ —RFHERET LRFHA”
Z—. BIMTKRFIANEFZ—BFAE 2013 FHF HFAPE LIRS K P72
Har=, 4 EHFOLFAT4E (2017 F) FIRELE X8 A,

—, BIEPRER: SmEpeS TR, TRgE

= #RBIDERIEET

Xz )

5 [ AR v A7 R 2 B A 20 I T 2 B

AR (LG

E BRI T (Management Science) SRS % IK1GH
W Tim: EN SRR, EREEE, BEE A

WEARR: CESNZE S

RRFE R — TG AERANIZE, FHCFRAR 5 NS T 88 b e L 2 1
URAR . 25 EE SR U 5 T 4 B ) R DR 1 B I e AL ) BT T R G R
FFIRBTIE: 6.24-6.26



ERI
IR 75 Je M H TR 2 i R 22 B B R (2 S 0D
Electronic Commerce Research Application, Security
Informatics E3E 4
5 H E R RIS VRIE A

WHFIT I AT B 5 SORIZIR . R R ANRE

B, RESHFRG
BWREEFR: CGRLAZHAR BT AT TP R )

WIS B 5 ST AR T EE B RS W55, &b, B4 JOkiFE 5
ST o 2 ST AT E BRI . AT ONE R G, AR AT A
MR B, HTEGRE, SRR BRI EARIRORS .

FFURETIE]: 6.27-6.29

%)
ey TR TN 2
A IEHHR
WEFC I IR TR 2 IRIE N A B

PN 5 b 55
WRERIR: (EZRB )
This course covers the application of game theory in supply chain management and
marketing. Including seven topics, such as Channel Selection and Coordination in
Dual-Channel Supply Chains; Exclusive Channels and Revenue Sharing in a
Complementary Goods Market etc. The course will also discuss how to publish

papers in top journals and how to succeed as a researcher.
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Sean Zhou

Professor in the Department of Decision Sciences and
Managerial Economics, CUHK .

Main research: supply chain management

PWRELHR:  Stochastic Dynamic Programming

This course covers the fundamental concepts and theories of stochastic dynamic
programming (Markov decision processes) and aims to give the central ideas of how
they are applied to model and solve various problems in different contexts. We start
with finite-stage models and then discuss infinite-stage models under both discounted
return and average return criteria. Basic structural properties of models and
computational methods will be introduced and explored. Various applications in
supply chain management and other related areas will be discussed.

FFERE]: 7.10-7.11  7.16-7.17

EEE
B3R N S = g

=

H
e
W\H@

WD (LR, R AR
RN N ik il 7
BREAIR: (HtRIHEE BTV
AVRFE 32 A28 A7 AL B 4 5 B ) LA BV T Il — 18 BN 22 A0 B
TRAVEEAY | HH oy B AL RLBE AT R R 2 o I X A DRI ST R N R AN 18
AR SO R A DL S AR R A A A AR AR
FFURAT ] 7.18-7.20



Yong Tan

The Michael G. Foster Professor of Information Systems

at the Michael G. Foster School of Business,

| University of Washington.

PRFEZFR: Applied Econometrics for IS Research

The objective of this lecture series is to prepare you to be a specialist in advanced
empirical methods. By the end of this series, you are expected to have. First, a solid
and critical understanding of estimation strategies for a number of advanced models;
second, start your own empirical research on information systems, management
science, marketing, or other related topics; and third, be able to communicate with the

academic community.

FFRI R 7.5-7.7

Eric Zheng

professor in the Department of Information Systems and

Operations Management at the Jindal School of Management,

University of Texas at Dallas.

| Research interests: Business Analytics (healthcare analytics, social
media analytics and financial analytics).

L FR: Advanced Applied Econometrics for IS Research

This research seminar will focus on the application of empirical research methods in

information systems. Students will learn how to use advanced empirical methods to

study real-world IS problems, get hands-on experience on empirical research, and

develop a research proposal related to one or more of the topics covered in this

course.

FFUREt Rl 7.13-7.15



Xin "Robert" Luo

Endowed Regent's Professor and tenured Associate Professor of
Management Information Systems and Information Assurance in
Robert O. Anderson School of Management at The University of

: New Mexico (UNM)

Wei Chen

| Assistant Professor of Management Information Systems

at the University of Arizona’s Eller College of Management.

PRFELZFR: Empirical methods in applied IS research

The objective of this mini-course is to introduce common empirical methods in
applied IS research. The focus is to develop a clear understanding of the conceptual
difficulties associated with credible causal inference in empirical work, and to present

a set of tools that could help you establish causality.

FFiRmfE]: 7.9-7.12  7.12-7.16



Maxwell Hsu

Marketing Professor at the University of Wisconsin — Whitewater

~\ Thesole recipient of 2012 ACME Educator of the Year Award
A . éﬁ (Association of Collegiate Marketing Educators)

PRFELZFR: Tourism Marketing and Research Issues

This short-term class will offer practical advice on how to grab the essences of a
typical research paper (published on top-tier journals) and how to identify a worthy
research project whose results would be publishable. Notably, in addition to typical

lectures, the instructor will guide students to learn through group discussions and

group presentations.
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Associate professor in Fisher College of Business, The Ohio
State University.

He has held previous faculty appointments at the University of

Tennessee and Marquette University.
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S

Assistant Professor, Carlson School of Management, University
of Minnesota
Research interests: E-commerce, Online Auctions, Advertising

| and Media, Quantitative Marketing, Industrial Organization,

New Product Development, Chinese Economy
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J X
Visiting Associate Professor of Marketing at NYU Shanghai

Research focuses on understanding how consumers respond to

numerical information and how consumer judgment and

preferences vary as a function of psychological distance.
Editorial Review Boards of Journal of Consumer Research and Journal
of Consumer Psychology.
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FENG CHEN

Associate Professor of Accounting in the Department of
Management at the University of Toronto Mississauga, with a
cross-appointment to the Accounting area at Rotman.

His research interests involve corporate disclosure and financial

reporting, auditing, corporate governance, and international

accounting.
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BRILSF

Professor Emeritus of Accounting at the University of Illinois at
Chicago (UIC)
Research interest in government accounting to history, politics,

and economics, author/co-author of two monographs and 100

journal articles, book chapters and book reviews, editor/ co-editor
of five monographs and nine volumes of Research in Governmental and
Nonprofit Accounting.
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Stony Brook University, associate professor
Associate editor of China Journal of Accounting Research
His teaching interests cover corporate governance, financial

accounting, and financial statement analysis.

PRFELFR: Empirical Research on Proximity, Information Flow, and Knowledge
Spillover
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